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PiBenn BUIIOI oCBiTH

[lepmnii (bakanaBpchbKuil) pIBEHb BUIIIOT OCBITH

I'any3b 3HaHB

07 «YrpaBniHHS Ta aJIMIHICTPYBAHHSD)

CrueuniajbHicTb 075 «MapkeTrHr»
OcBiTHs nporpama MapkeTunr
Cemectp 5 cemectp

dakyabTeT /BigaiJieHHs1

bakanaBpchKOi MiArOTOBKH

Kypc

3 Kypc

AHoTauis Kypcy

Juctummiga € 0a30BOI0 CKJIQJ0BOI0 HABYAIBHOTO IUIaHy, ITUKITY
JUCLMILUIH, K1 GOpPMYIOTh NMpodeciiiHi KOMIETEHTHOCTI (axiBIiB 3
MapKeTUHIy. 3moOyBaui OCBITH OTPUMYIOTh TEOpPETHYHI 3HAHHSA Ta
HaOyBalOTh MPAKTHYHAX HABUYOK MO0 TIPOIECY CTPATEridHOro i
TAKTHYHOTO TUIAHYBaHHS MApKETHHTOBOI JISUTGHOCTI Ta KOMIUIEKCY
MapKETUHTY Ha MiAnpueMCTBI. 3aBIaHHS TUCIUIUIIHN: BUBYEHHS CYTHOCTI
Ta KOHIIEMIIi MapKETUHTOBOT'O TUIAHYBAHHS, BB MapKETHHTOBUX IUIAHIB;
NPUHIWITB T4 OCHOBHUX €TaliB MPOIECY MapKETHHTOBOTO IUIAHYBAaHHS
0COOJIMBOCTEH TPOIIECY MAapKETHHTOBOTO CTPATEridHOr0 Ta TAKTUYHOIO
IJJaHyBaHHS Ha MmiAnpueMcTBi. 3700yBadi ocBiTM HAaOyBarOTh BMIHHHA
(hopMyBaTH MapKeTWHTOBWH IUIaH MiJIPUEMCTBA; 3aCTOCOBYBAaTH CTpaTeril
MapKeTHHTY B MIPAKTHIII IIPH YIIPABIiHHI CYYaCHUM IIMTPHEMCTBOM B YMOBax
HEBU3HAYCHOCTI; IIJJAHYBAaTH 1 pEaNi30ByBaTH IMIPOIEC CTPATEridHOrO
MapKeTHHTYy MiANPUEMCTBA; (OpPMyBaTH MapKETHHTOBI CTpaTeriuHi Il
MIITPHEMCTBA; PO3POOIIATH MapKETHHTOBI IIPOTPaMH; 3IIMCHIOBATH MPOIIEC
MapKETHHIOBOTO TUIAHYBAHHS KOMILIEKCY MAPKETUHTY Ha MiIIPUEMCTBI.

Cropinka kypcy B MOODLE

http://78.137.2.119:2929/course/view.php?id=608

MoBa BuUKJIagaHHA

YKpaiHChbKa

JIeKkTOp Kypcy

KaHJ. TeXH. HayK: XneOHikoBa Haramnis bopucisaa

KaHaIl KOMYHIKaIIii:

CJIH «Moodle»: moBimomicHHs B yati

E-mail: khliebnikovanb@gmail.com

Messenger: https://www.facebook.com/nataliia.khliebnikova/

Micue THCIUILTIHA B OCBITHIM
nporpami

OcaiTHs nporpama

Mapremumne:

http://csbc.edu.ua/documents/otdel/oop_m.pdf
https://docs.google.com/document/d/ItNAX5SmVELem3nNbwzIlvSONEGOz
VR4ajS/edit
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Iepeuik 3araabHNX

3K6. 3nanHs Ta pO3yMiHHS MpPEeIMETHOI 00JacTi Ta  PO3yMIHHS
npo¢eciiiHoT AisTbHOCTI.

KOMIIeTeHTHOCTeil

(K) 3K7. 3naTHICTh 3aCTOCOBYBATH 3HAHHS y IPAKTUYHUX CUTYALISIX
Ilepenik cneniajabHUX CK2. 3paTHiCTh KPUTHYHO aHAII3yBaTHU W y3arajbHIOBATH IOJIOKEHHS
KOMIIETEHTHOCTeil peaMeTHOI 001acTi Cy4acHOTO MapKETHHTY.

(CK) CK3. 3naTHicTh BUKOPUCTOBYBATH TEOPETUYHI ITOJIOKEHHS MAPKETHHTY

JUI  iHTepmpeTamii Ta NPOTHO3YBaHHS SBHII 1 TIPOIECIB Yy
MapKETHHTOBOMY CEPEI0BHIIIL.

CKS. 3patHicTh KOPEKTHO 3aCTOCOBYBATH METOJW, TNPHUHAOMH Ta
IHCTPYMEHTH MapKETUHTY.

CKS8. 3paTHICTH pO3pOOJIATH MAapPKETHMHTOBE 3a0€3MEUEHHS] PO3BUTKY
0i3HEeCy B yMOBaxX HEBU3HAUYEHOCTI.

CK13. 3parHicTh MJIaHyBaHHS 1 TNPOBAKEHHS  €(EKTUBHOI
MapKeTHHIOBOI  JISUIbHOCTI ~ PUHKOBOro  cy0’eKTa B KpOC-
(GYHKITIOHATLHOMY PO3pi3i.

Ilepenik nporpamunx
pe3yJbTartiB
HABYAHHS

[IPH 1. [lemoHcTpyBaTH 3HaHHS 1 PO3YMIHHSI TEOPETUYHHX OCHOB Ta
MIPUHIIUITIB MPOBAIKEHHS MapKETUHIOBOT A1SUIBHOCTI.

IMIPH 2. AnanizyBaTu iIpOrHO3yBaTH PUHKOBI SIBUINA Ta IMPOLECH Ha
OCHOBI 3aCTOCYBaHHS (yHAaMEHTATBHUX NPHUHIUIIB, TEOPETHUYHHX
3HaHb 1 MPUKJIATHUX HABUYOK 3/1ICHEHHS MapKETUHTOBO1 TISIbHOCTI.

IMPH 3. 3actocoByBatm HaOyTi TEOPETWYHI  3HAHHSA IS
PO3B’SI3aHHA MPaKTUYHUX 3aBIaHb Yy cpepl MapKETHHTY.

[IPH 4. 30upatm Ta aHamidyBaTH HeoOXimHY iH(pOpMaIlito,
pO3paxoByBaTH  €KOHOMIYHI ~ Ta  MapKETHHTOBI  IOKAa3HUKH,
OOTPpYHTOBYBAaTH YIMPABIIHCHKI pPIlIEHHS Ha OCHOBI BHKOPUCTAHHSI
HEOOXITHOTO aHATITUYHOTO i METOJUYHOTO IHCTPYMEHTAPIFO.

[TPH 19. JlemoHcTpyBaTH BMIHHS IOJ0 PO3POOKH MapKETHHTOBOI
MOJITUKU TIANPUEMCTBA 3 ypaxyBaHHSM OCOOJMBOCTEH PO3BUTKY
perioHy.

Onuc AMCHUILTIHA

CTpyKTypa HAaBaHTAKEHHS
HACTY/JeHTAa

3araigpHa KUIbKICTh roauH — 120

KinbkicTs kpeauTiB — 4

KiIpKicTh HTEKIIHHUX TOOUH — 22

KinbKicTh IPaKTUYHUX 3aHATH — 23

KinpkicTh rouH 17151 caMOCTIHHOT pOOOTH CTYIEHTIB — 75
dopma MiICyMKOBOTO KOHTPOJIIO — €K3aMEH

MeTtoan HaBYaHHA

BepOanbHuii MeTOJT; MOSCHIOBAIBHO-JCMOHCTPALIHHUNA METOJI; METO/T
NpOOJEMHOTO BHKJIAJAHHS; PENPOAYKTHBHHA MeTon; poboTa 3
HaBYaJIbHO-METOJUYHOIO JITEPaTypor0 (KOHCIICKTYBaHHS, TEC3YBaHHS,
AHOTYBaHHS TOWIO); METOJ Bi3yanmizamii (mpe3eHTalis, MeTo
uTIOCTpartii), KeicH, TUCKYCH.

3MicT JUCHUILIIHA

Tema 1. Teoperuko-
METOJI0JIOTI4H1 OCHOBHU
MapKETHUHTOBOTO
TUTaHYBaHHS

[TonsaTTs ManyBaHHS Ta HOTo Miclie B AiIbHOCTI MignpuemcTBa. Etanu
npolecy TMJaHyBaHHA. BU3HAYeHHS  TOHATTS  «MapKETHHTOBE
TUTAHYBaHHS», HOTO 00’ €KT Ta 0COOIUBOCTI.

Tema 2. Cucrema
MapKETHUHTOBOTO TUTAHYBaHHS
Ha TANPUEMCTBI

MeToa070T14HI acleKTH MapKEeTHHIOBOTO IulaHyBaHHS. Opraizaris
MapKeTUHTOBOIO  IUIaHyBaHHS.  BeprukanbHa — audepeHmiaris
MapKEeTUHTOBOIO IJIaHyBaHHA. [ OpH30HTanbHa JudepeHmiais Ta
IHTerpalisi MapKeTHHIOBOTO TJIAHYBaHHS.




Tewma 3. Opranizairis mporecy
300py iH(popMarii Ta
MPOTHO3YBaHHS

Metoau OTpUMaHHS JaHUX JUIS MapKETUHTOBOTO IUIAHYBaHHS.
Curyaniiiuuii aHaji3 y MapKeTHHTOBOMY IUIaHYBaHHI. MapKeTHHTOBE
IPOTHO3YBAHHSI.

Tema 4. Peanizaliiss MapKeTHHTOBUX
TUTaHIB Ta MAPKETUHTOBHIA
KOHTPOJIb

MapkeTHHr OB IJ1aH, CTPYKTypa Ta 3micT. OpraHizaiis npoueciB
MapKETHHTOBOTO IUIaHyBaHHsI. [[1aHyBaHHS OIOPKETY MApKETHHIY.

Tema 5. ToBapHa noJsiTuka
MIAMPUEMCTBA SIK 00’ €KT
MapKETHHTOBOTO
TUTAHYBaHHS

Oco0muBoCTI  TIaHYBaHHS ~ TOBapHOI  NOJITHKH.  Bu3HadeHHs
CTpaTeriyHuX Ta OTEPATUBHUX IUICH IiIPUEMCTBA BIIMOBIIHO JIO
KUTTEBOTO UKy TOBapy. ETamu mpoBeACHHS IUIaHYBaHHS TOBApHOL
MIOJTITUKY TinnpueMcTB. [I1anyBaHHS TOBApPHOTO aCOPTHMEHTY.

Tema 6. OcoOMUBOCTI TUTAHYBAHHS
IHOBOT MMOJIITUKHA

BusHaueHHs cTpaTeriyHuX Ta ONepaTUBHUX IUIAHIB LIHOBOI MOJITUKH.
Oco0arBOCTI MapKETUHIOBOTO IJIAHYBAHHS LIIHU Ha MiIPUEMCTBI.
ETtanu nnanyBaHHS 1[IHOBOI MOJITUKH HIIPUEMCTBA.

Tema 7. OcobnuBocTi
IJIaHYBaHHS PO3IOAUIBYOT
TISUTBHOCT1 MIATIPUEMCTBA

Crparteriuai Ta TakTH4YHI LUl PO3MNOAUILHOI MOJITHKU MiAIPUEMCTBA.
[InanyBaHHA KaHATIB PO3MOAUTY PO3IMOJIUIBYO0-30yTOBOT CHCTEMH.
[InanyBaHHs cTpareriii MapKeTUHIOBO1 JIOTICTUKH.

Tewma 8. [limanyBaHHs
3ax0/1iB KOMYHIKall1iHOT
MOJIITUKY MIANPUEMCTBA

Crpareriydi ¥ TakTH4HI LIl MJAHYBAaHHS KOMYHIKAIIITHO MOJITHKH.
[IpyHnunu r1IaHyBaHHS KOMYHIKAUIHHOT TOJITHUKU MIIIPUEMCTBA.
[1nanyBaHHS peKIaMHOI AiSTIBHOCTI MIAIPUEMCTBA

TogiTHka qUCIUILTIHA

IMoaiTuka BigBixyBaHHA

Perynsapue BifBigyBaHHSI BCIX BHJIIB 3aHATh, CBOEYACHICTh BUKOHAHHS
caMOCTIitHOT poOOTH. 3a 00’€KTUBHUX NMPUYUH (HANPHUKIIA, XBOpPoOa,
MDKHApOJIHE CTa)KyBaHHS) HABUAHHS 30praHI3yeThCsl B OH-JIaiH opMi
3a TIOTOHKEHHSM 13 KEPIBHUKOM KYpCY.

IToaiTuka moao neniaiiHiB Ta
nepecKkJaaaHHs

PoGoTH, sKi 37a10ThCS 13 TOPYIICHHSIM TEPMIHIB 0€3 MOBaXHUX
MIPUYHH, OIIHIOIOTHCS HA HIKYY OIIHKY.

AkajieMiuHa 100pOYECHICTH

Y BuUmanKy HEAOTPUMAHHS TMOJITHKU aKaJIeMIdyHOi J0OpPOYECHOCTI
(nmnariat, camorutariat, ¢abpukanis, Qanbcudikaiis, CHUCYBaHHS,
oOMaH, XabapHHUIITBO) MepedadyeHO MOBTOPHE MPOXOKEHHS
OLIIHIOBAaHHS.

CucremMa oiHIOBAaHHSA

[ToTOYHUI KOHTPOJIb 3AIMCHIOETHCS MPOTATOM CEMECTPY IiJ] Yac MPOBEACHHS MPAKTHYHUX, CEMIHAPCHKUX Ta
HIIMX BHUJIIB 3aHATH 1 OLIHIOETHCS CyMOIO HaOpaHux 6aniB (MakcumanbHa cyma — 100 6aniB; MiHiMaIbHa cyma,
10 JI03BOJISIE CTYJICHTY OTPUMATH aTecTallito 3 npeamery — 60 GainiB); miACyMKOBUIA/ CEMECTPOBUN KOHTPOJIb,
MPOBOAUTHCS Y opMi 3alliKy BiIMOBiAHO A0 rpadiky HaBYalbHOTO mpouecy. [lincyMkoBa OLIHKAaB yMOBax
3aJTiKy BUCTaBJISIETHCS SIK 3arajibHa cyma OaiiB, HAOpaHUX 3a pe3yJabTaTaMu MOTOYHOTO KOHTPOJIIO.

Hakonun4yyBaHHs1 peHTHHIOBHX 0aJ1iB 3 HABYAJIbHOI

TUCIHUILIIHA

Buau HaB4yaabHOI po6oTH Max KiJabKicTh 0aJgiB
BukoHaHHSs 3aB1aHb Ha CEMIHAPCHKUX 3aHATTAX (4 6*8) 32 (cymapHoO)
Excnipec-xoHTpobHi (4 6%2) 8 (cymapHo)
MoaynbHi KOHTPOJIbHI poboTH (15 6%2) 30 (cymapHo)
[Ipesenrarrist 10
3axucT po3paxyHKOBOI poOOTH 10
TecryBaHHs 10
Pazom 100




Ikaja ouiHIOBAHHSA

ECT bamm 3micT
S
A 90-100 be3noranHa miaroToBka B MIMPOKOMY KOHTEKCTI
B 80-89 IToBHi 3HAHHS, MIIHI BMIHHS
C 70-79 Xopori 3HaHHS Ta BMiHHS
D 65-69 3a10BUIbHI 3HAHHSA, CTEPEOTUITHI BMIHHS
E 60-64 BukonanHs MiHIMaJIbHUX BUMOT JiSJIBHOCTI B
CTaH/IapTHUX YMOBaX
FX 35-59 CnaOxi 3HaHHS, BIICYTHICTh YMiHB
F 1-34 HeoOxigauii moBTOpHUIT Kype
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